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TRADITIONAL MEDIA STRATEGY

• Capitalize on key earned media 

opportunities:

– High profile trail openings and 

groundbreakings

– National Trail Month (June)

– New funding announcements

– Major Circuit milestones

• Bylined articles/op-eds

• Building on media relationships



RESULTS

Reached more than 130 million 

people through more than 141 print, 

online and broadcast placements* 

Estimated Advertising Value: $400,000+

*All readership, listenership, circulation, unique visitors and advertising equivalency numbers are estimates 
based on the best available data. 



TRADITIONAL MEDIA

• 33 TV segments

• all 4 broadcast networks

• 98 online stories

• 8 Inquirer articles



CLIPS
Collaboration around groundbreakings, ribbon cutting and trail events led to 

strong traditional and digital media coverage.



“To help connect the region’s bicycle and 

pedestrian paths, the William Penn 

Foundation has given $8.6 million for a planned 

750-mile trail network…The trails are part of 

the Circuit, a network being built for 

pedestrians and bicyclists in Southeastern 

Pennsylvania and South Jersey.” 

– The Philadelphia Inquirer

December 

“We think there’s been tremendous 

momentum and progress with about 30 miles 

of trails constructed in the last two years 

since 2012. A 750 mile regional network, of 

which 300 miles completed, is a significant 

indication that there is progress and 

momentum already…Trails provide 

unprecedented access to waterways.” 

– Andrew Johnson, Newsworks.org



The Schuylkill River Trail currently covers 60-

miles…When completed, it’s expected to be 

nearly 130-miles long and a key portion of 

The Circuit, a planned 750-mile network 

of bicycle and pedestrian trails.

– News stations NBC10, CBS3

April/May

“When completed [The Circuit ]will  

be the most comprehensive 

regional trail network in the 

country, an active transportation 

system that continues to fuel Greater 

Philadelphia as a great place to live, 

work, and do business.” 

– Op-ed by Andrew Johnson and 

Sarah Clark Stuart, The 

Philadelphia Inquirer



June

“The Circuit, a regional trail system with 

more than 300 miles of bike trails, is 

potentially a better alternative to bike 

lanes for suburban riders.”

– The Philadelphia Inquirer 

“We’re doing work all across the country, 

but the Circuit’s probably the most 

relevant example. The project couldn’t 

exist without the coordination and 

vision of local officials, advocates, 

nonprofits and governments.”

- The Washington Post



July

News covered by: USA 

Today 10Best, Philly.com, 

Plan Philly, Main Line Times, 

Philly Voice, Philly Mag, CBS 

Philly, NBC10.com and more! 

“The Schuylkill River Trail is the 

Circuit’s longest trail and the 

region’s most heavily used multi-

use, recreation and commuter 

trail…The Schuylkill River Trail 

is an iconic part of the Circuit 

that we look forward to 

watching expand.”

– Sarah Clark Stuart, Plan 

Philly 

“With the help of the Circuit 

Coalition … enormous efforts 

have been made to connect 

sections of the Schuylkill River 

Trail and promote the trail as a 

single entity.”

– Daily Local News 



September
“The trails and bike lanes connect 

public parks in North Camden to 

the Ben Franklin Bridge, and the 

Camden Waterfront. Officials hope 

the trails will encourage those who 

live or work in Camden to use 

alternative transportation.”

– 6ABC

“The new connection is part of a 

greater effort at whittling away at 

the 400 miles of trail that remain 

to be built as part of the 

Circuit.”

– Sarah Clark Stuart, The 

Reporter



“By connecting the Schuylkill 

River Trail and the Lower 

Cynwyd Trail, the Manayunk

Bridge is forming a critical 

link in the Circuit, a proposed 

750-mile network of trails in 

Greater Philadelphia. So far, 

over 300 miles have been built.”

– Newsworks

October
News stations NBC10, 

6ABC, WHYY Radio and 

FOX29 also covered the 

opening!

[The Schuylkill River Trail] is 

itself a portion of the Circuit, 

a 300-mile network that 

could become an unbroken 

trail web throughout the 

region.”

- The Philadelphia Inquirer 



• Curate content 

• Engage partner organizations, Coalition members and 

influencers

• Promote consistent hashtag #onthecircuit

• Pop-ups for user engagement

• Utilize social media advertising to engage new 

followers & amplify content

SOCIAL MEDIA STRATEGY



• Circuit Social Media platforms 

launched April 2015

• Social Media (Current) 

- Facebook – 2,701 likes and counting 

- Twitter – 291 followers and counting 

- Instagram – 192 followers and counting 

SOCIAL MEDIA REACH



SOCIAL MEDIA RESULTS

Executed five pop-up trail events, resulting in significant social engagement 

and face-to-face interaction



ANALYTICS 

• From April – November, 2015:

 Published 258 Posts

 981 Timeline Visits

 2,682 Likes (as of 

November 16) 

 Ad campaign ran from June 19, 

2015 – October 31, 2015 

 Generated 2,193 likes, 

accounting for 82% of the 

page’s total like count 

(2,672 as of November 16)



ANALYTICS 

From April – November, 

2015:

 Published 193

Tweets

 4,622 Profile Visits

 215 Link Clicks

 150 Retweets

 304 Likes

42% 58%



ANALYTICS 

• From April – November, 

2015:

 54 posts

 576 likes and 33

comments 

 194 followers

 385 posts included 

#onthecircuit



SOCIAL ENGAGEMENT – PARTNERS



SOCIAL ENGAGEMENT – PARTNERS



SOCIAL ENGAGEMENT – MEDIA 



NEXT STEPS

• Engage us well in advance of 
groundbreakings and openings – we 
can provide additional support!

• Let us know about upcoming events 
#onthecircuit

• Run with Circuit social media content

– Utilize suggested social media

– Tag the Circuit and use the hashtag 
#onthecircuit – we will repost, 
share and like to extend reach

– Use engaging photos

– Tag other Coalition members 
where appropriate

- - - - - - -


